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Introduction

Videos can be more than just a source of entertainment.
Organizations and activists everywhere in the world use them to
raise awareness, to change misconceptions, inform and encourage
people to act. Videos are a great way to project positive images of
children and young people, particularly those who are concerned
by commercial sexual exploitation, by showing children and
youth as active citizens with views and opinions of their own.
Also, videos can be very effective at making people aware of
the existence of a problem like trafficking and the commercial
sexual exploitation of children and can serve to communicate
suggestions as to what they can do against it.

Children and young people work closely with ECPAT supporting

work against the commercial sexual exploitation of children
(CSEC), designing and implementing projects in many
countries around the world. One thing we have learned is that
their involvement in campaigns, creating messages and finding
ways to communicate them leads to more creative solutions
and makes the contents more appropriate. Therefore, we think
it is very important to offer children and young people tools
like this manual to help them develop their skills and support
them in making their projects a reality.

We call on all our ECPAT youth and other young activists out
there to take a chance, dare to act and tell their ideas in video
to share them with the world. We specially encourage the
children and young people part of the ECPAT Global Youth
Partnership Programme (YPP) to take to the video cameras
and start recording the great activities against commercial
sexual exploitation that they are leading in their communities.

Good luck to all and happy video making!



Why use Video?

Making videos used to require lots of money and specialized
equipment. Nowadays, video editing studios and costly cameras
are no longer necessary. Movies can be created using mobile
phones, photo cameras and hand cameras, and with plenty of
easy to use editing programs you can make a successful awareness
raising video at very little cost. Best of all, there are countless
online places to post your video so that you can definitely
reach and inform lots of people about the Commercial Sexual

exploitation of Children (CSEC).

Video allows you to capture people’s emotions and body
language; it gives a full and lively account of an event that can
help you raise awareness and generate a determined effect on
the spectator: happiness, sadness, uncertainty, self-reflection and
awareness-raising are some of the many feelings that video can
awake in order to sensitize and mobilize the viewer.

Rules & guidelines

Before getting started we need to have some basic rules to ensure the
protection of people involved in producing audiovisual materials
related to cases of violence or abuse. Please look at the rules
section and remember that your primary objective is to provide
support to children and young people who may be vulnerable
to commercial sexual exploitation and promote awareness about
the dangers of the Commercial Sexual exploitation of Children

(CSECQ).

| |

\( wles \
1. Work in safe places and always inform
your friends, parents or tutors of the place you plan to
shoot, with whom, and what it is about. Remember
that you are neither a war reporter nor an investigator

seeking to capture criminals.

2. If you decide to tell the story of a victim of sexual
exploitation, you must take the necessary precautions
to protect the integrity and anonymity of the person
you are working with. For example, do not give out
their real name and do not show their faces to prevent
other people from recognizing them.

3. Please do not replicate scenes of violence, as they
are distressful to watch. Always try to link children to
positive experiences, as it is more important to show
what children are capable of doing and what they have
to say, rather than making people feel sorry for them.

4. Always think of projecting a positive message. It is
proven that negative messages do not have a positive
impact and in general, instead of helping, they can
create stereotypes or worsen situations.

5. Never video tape a person without their knowledge
or without explaining to them what the purpose of the
video will be. Participation should always be optional.




What sort of videos can you make?

Of course, no one is expecting you to shoot a feature-length
documentary or stage dramatic reconstructions complete with
a car chase and stunts. Here are a few things you can do to put
together your best production. Most of them are ideas for short
videos and clips, only a few minutes in length.

Video blog: Do you have something to say? Have you ever
considered turning your thoughts into video pieces? Obviously
they would be short — you don’t want to put anyone into a coma.
More people are expressing their opinions directly to the camera
these days. It's not a substitute for written blogs, but it can
sometimes make an interesting variation and it puts a face and a
voice to a name that your fellow youth may only see on e-mail.

Video diaries: You could keep a diary telling how your projects
and youth led activities are going and what you are thinking
and feeling. This could be especially appropriate when you're
attending school or ECPAT events, implementing micro-
projects, or running workshops and peer support activities in
your community. You could film a piece before you go, saying
how excited you are; perhaps one when you are travelling, saying
how long and boring the bus ride is; a few short pieces while
you are at the event, where you can really describe the activities
and let people know what your responses are; and one when you
return, evaluating the event.

News clip: This is a fun way to present your video coverage of
events and activities that you attend and organise. You could
introduce it with titles and compile your video with interviews,
footage of key moments, and you or someone else presenting to

the camera, explaining what is going on. It’s a very useful way of
shortening a long event.

Highlights video: This is also a useful way to condense and
summarise a day or more worth of events. Highlights clips dont
have to tell a chronological story and often use a piece of music
or a voice-over and run footage of key moments as to give a
general impression of what went on at an event.

Interviews: You could have a single interview as the main focus
of your video or a few important questions answered by many
people. You can interchange this with general footage of the
event itself while continuing to run the audio of the interview as
a voice-over for those clips.

Feature: This is just a fancy word for a mini-documentary. It can
be longer than a news clip but we advise keeping it below ten
minutes. Features usually take a theme and explore it in depth,
featuring interviews and relevant clips of events and activities.

Dealing with sexual exploitation of children, you might be
tempted to use shocking images to provoke people into action,
but you have to be vigilant if you don’t want to get the opposite
effect and end up with an audience that feels uncomfortable

with the message because of their sensitivities. Remember to stay

optimistic and to emphasize the positive effect of meaningful
youth participation. Scare tactics only lead to fear and short-term
changes.




Top Tips

The forr of your message IS very
/mportanz‘/

A 3000/ way to start is 5}/ wor(//ng with
your friends in z‘denz‘/‘/’y/‘nﬂ what you
cant Lo communcale. For example, you
can make pecple acoare of the proé/em
of commercial sexua/ exploidalion,

or you can encourage them to Za/k
aboil LhIs probles with Cheir farlies.
Maybe you can motivate hem Lo report
Situdtions of exploitation to the police
or 2o a hotline by sharing cith them a
phone neember Zhey can contact.

4/a)cy5 remerber thad i£ you want your
audience to do something, you must
Zell 2hem exactly what to do and hoeo
Zo do iZ.

Notes:
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i- PLANNING YOUR VIDEO

You've decided what sort of video youd like to make and you're
about to go to the event or activity or to interview someone.
Here are some points so that you can be as prepared as possible
and get the best out of your time and knowledge.

Have a rough plan of what you want to set out to record: As
well as knowing what sort of video you are going to make, it’s
always good to know in advance what the subject will be, what
sort of things youd like to see captured on film and shown to
others, and what key moments are more important to capture
than others. If you can, try to imagine what your final edited
video will look like and then you may have a better idea of what
you need to record in order to get to that.

Draw up awish list of shots you'd like to get: For example, if you
intend to do some filming where there are some performances,
you may wish to get a nice shot of the performers, a shot of the
stage, and some shots of the audience clapping. You may want
to interview specific people or there may be a particular activity
that you want recorded. Make a list of all the shots you want to
make and put them in order of priority so that you don’t miss any
chances when you are caught up in the activities.

Script relevant parts: If you want someone to introduce parts of
your video, or are planning to do so yourself, write down what
you want said. Remember that most people feel nervous in front
of a camera and prefer to be given something to say when asked
to speak on video.

Pre-arrange interviews: If possible organize a time and place
where an interview is going to take place. Write down the
questions you are planning to ask and read through the interview
section of this booklet on page 30.

Learning the “language” of film

It’s unavoidable, if you're serious about film, you've got to know
some jargon. Fortunately, it’s not too complicated! These are
some essential terms to get you started.

Shot: All videos are made up of shots. A shot is basically from
when you press the record button to when you stop recording,.
Like the individual photos which make up an album, the shots
get put together to make a video.

Framing: The frame is the picture you see in the viewfinder or
on a monitor.

Cutaways: While all of the footage you shoot of your primary
subject (like an interview, a performance, an activity, etc) forms
your main material, it’s always good to shoot some cutaway
footage. The cutaways are the extra footage you get of things
happening during an event or activity that don’t necessarily form
the subject of the video but will help you make the video more
interesting. For example, if your video is an interview you can
alternate it with shots of the person being interviewed doing
something else — perhaps the activity she/he is talking about in
the interview — while carrying on the audio from the interview
as a voice-over. These shots that alternate with your main subject
are called cutaways.

11
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Composition: It refers to the layout of everything within a picture
frame — what the subject is, where it is in the frame, which way
it’s looking, the background, the foreground, lighting, etcetera.

Transition: Shots are edited in a sequence to tell a larger story.
The way in which any two shots are joined together is called
the transition. Transitions can be achieved either by camera
movements such as Panning or zooming, or can be edited during
post-production with a simple cut or a more complex transitions
such as wipes and digital effects.

Top Tips

When shooting cutaays, it's best 2o
,éeep the shot steady and 2o £ /r1 it for
approximately ten seconds. This means
you have enoug/y o use o intersperse
your video ewnth. In the aclual #n'shed
video, caz‘aways asaa//y on/y /ast for
a few Seconds, but Alring for Zen
Seconds 3/\/&5 you more Freedonr and
choice. Fix your camera on a tripod or
place it on top of a steady o bject, /ike
a ewall or table while you capture af/
your cutaoass SHSLS.

Shots

One of the easiest ways of classifying shots is by size and position.
Shots are usually described in relation to a particular subject and
depending on these characteristics, they have different names. To
know the name of the shots will be of great help when discussing
with your team what feelings you want to provoke in the viewer
and how you can achieve them.

Extreme Wide Shot:

This is a panoramic long-distance shot
that takes in the widest possible view of
an area. Is often the first shot of a scene

\

7 RN

so that the audience can understand
the geography to the scene (position of
characters, etc). Such a shot is usually
called an “establishing shot” because
it establishes the scene right at the
beginning.

=
{ |
m
-

:

The character or characters take up the full
[l | frame, or at least as much as comfortably
possible. It is ideal to describe physical
action (running, dancing or remaining
still) or to demonstrate the relationships
d [ between characters: students chatting
z on a staircase, workers at a construction
Z - site, children playing in the park, etc. It
helps us provide information about the

surrondings, outfits or elements that can help us imagine the
character’s identity, occupation, home, likes and dislikes.

13
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Mid Shot:

This shot contains the character or
characters from the waist up. From this
shot, viewers can see the characters’ faces
more clearly as well as their hand gestures
and a bit of movement. This shot is
appropriate when the subject is speaking
without too much emotion or intense
concentration. It also works well when
the intent is to deliver information.

This is usually a full-face shot composed
from below the shoulder line. Its a
dramatic shot that focuses the attention
ona facial expression. This enables viewers
to understand the actor’s emotions and
also allows them to feel empathy for the
character.

Extreme Close-up Shot:

- >
);)
' #
Cleal =

This shot shows only part of a subject,
typically a face. For example, eye,
mouth, or a close up shot of the subjects
hands. The detail fills most, if not all,
of the frame. It is used to highlight and
empbhasize a particular element. By doing
this you can get the spectator to place
special attention on certain details and
generate greater interest.

Angle & position of the camera

High-angle Shot:

" 4

¥4

;:
B

WAS

Low-angle Shot:

These shots are those in which the camera
is placed above the subject and usually
convey a feeling of “diminishing” the
person or subject. These usually represent
a character who feels dominated or
inferior.

, This shot is exactly the opposite of

the latter; the camera is placed below
the subject and is commonly used to
“enlarge” the subject. It usually represents
a physically strong, dominant or superior
character.

. 'The camera is placed parallel to the floor

and at eye level or, in the case of an object,
at its medium height. It resembles what
you see when you stop at a street corner
and wait to cross the street.

15
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Camera movements

Pan movement:

1{ V\;
% )

b

Pan

Tilt movement:

Moverents

The camera view moves horizontally
towards left or right. This is a turning
movement from a fixed location such
as a tripod, used to give an overview of
something, such as a gathering of people.

The camera view moves up or down with
a vertical movement. This is usually used
to show off a tall object or building,.

Pan 7/

Track movement:

Track

Zoor
-— T —
Track

The camera is mounted on a wheel-cart
which travels forward, backward or to
the sides while capturing the shots. Being
as careful as possible, this movement can
take place by attaching the camera to
race track, wheelchair, bicycle or even
while walking.

Zooming gives the illusion that the
camera is moving closer to or further
away from the subject. When a shot
zooms in closer to the subject, it is said
to be getting “tighter” and as the shot
zooms out, it is getting “looser”.

sl

Zoorr
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Notes:

Top Tips

Too many anmated transitions,
zooms and movement are distracting
and rake the video diffcult to
Followo.

Yold the camera as st/ as poSS/‘A/e.
77*)/ L(S/ng Q fl‘/poa/ or p/acg 7 on fop
of’ a steady surface while 74’/»7/‘/73.

Kemember o A/ culawass as
2hey help 2he ea//z‘/nﬁ process and
add interesting
information o
vour Anal video.

19



2- DEVELOPMENT

Designing your storyboard

A storyboard is made by a series of drawings describing the
shots you are planning for your video. You can use stick-man
drawings or show off your skills with more in detail illustration.
Storyboards are useful for communicating your ideas and will
help you pre-visualize how you want the video to be shot by
giving indications on the camera angle and the size and sequence
of a shot.

The way you decide to shoot your video will have a direct
influence on the feeling you want to generate in your spectators.
For example, a person showing an emotion in a close-up shot will
generate a very different feeling than the same image in a park
in a long shot. The first case emphasizes the emotion expressed
on her face while in the second case we have a woman facing an
empty space which conveys a feeling of solitude.

O 0

0 <

JN

a/
D ——

r—— ]

Storyéoards are /-are/y Followwed exaci/y Bbut
2hey are a helpfed 31,(/‘c/e//ne For the Ma,é/nﬂ
of’ your video. As ¢his is your Arst A /M,
linut your Sz‘oryéoara/ Zo no more than 1$
shots. Once youl ‘Ve A S hed, 625% yoarSez/f
2he Following guestions:

1. Wil your storyboard Alow as a Anal
edited #/m?

2. Ls one shot -/’o//oa)/nj naturally afer
ancther?

3. Yas it got a Aegfnn/ng, riddle and an end?

4. Does Che script tell ¢he story you
orlgl‘na//y intended?

0 0
AYaRL

S ¢
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TITLE: Life at school

SCENES: __The lunch hall

Establishing shot

2 %

Children & teachers
have started to eat

their soup for lunch

John sits silently
looking at the empty
table in front of him

John feels very sad

| \Ew

Ana sees that he ié
hungry and carries
her soup over to him

S
o

- Mrs Smith notices
“what Ana has done
& gets up from the

teacher’s table

%)

7 77

“Mrs Smith gives
“back Ana’s soup &
says that she must
sit there until it is
eaten

NOTES:

Ana does not

Take extra lighting

speak or move.
She stares proudly
ahead

Take microphones for dia-

logue

Noeo it ‘\5

your Zurn.
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Writing a Script

The messages in any video production must always be simple,
clear and short. Try not to show too much information that
could potentially confuse, distract or bore the spectator.

Short, entertaining, simple and to the point! For this we
recommend you do the following:

1. Define what you want to do, why and who you want to do
it for. If you want to make an awareness-raising video about
sexual exploitation for your friends from university or school
think about what message you want to send them and why. For
example, it can be to inform about penalties and laws, people’s
rights, the existence of a problem, etcetera.

Always try to make your objective have a positive or preventive
message. Work with your group to decide on the main idea of
your video. The possibilities are endless.

2. Once you have decided on the message, your target audience
and the main idea, think about the way in which you want your
video to communicate the message: how long it should last and
where you will play and distribute it. This is where you will test
your creativity.

Consider what kind of impact you want to make on those who
view your video. Do you want them to report cases? Do you
simply want them to discuss the topic? Do you just want them
to be informed? If you want them to react in a certain way you
must show them or propose how or where to do it.

Ta,ée a moment Zo Z‘/’[/.n,é CZAOL(Z‘ yoar
ideas and complete he /’o//ow/nﬂ-‘

D Who is the target audience? ( age,
sex, locaion, language, etc.)

2) What's the message and oé/'eci/\/e
of the video? (wohat £or, w/'[y)

3) What Formad is i 30//73 Zo be?
( documentary, advertisement, necoscast,
ez‘c.>

P Where will it be broadcasted? (for
example, /e wed, wuniversity, cinema,

7V

DWho you coill wor,é/ng eith on Zhe
project, when and where?

25
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Once the script is ready you may start with the pre-production
work. Pre-production consists of preparing everything that may
be necessary for the days you are going to be filming. During this
time the script is broken down into individual scenes, a detailed
schedule is made, and all the locations, props, cast members and
costumes needed for the shoot are identified so that you have
all the necessary elements available for the shooting dates. Don't
look at this as a boring task, you will see how fun it is to carry
out these activities.

Getting everything ready

These are the work areas you need to cover during the pre-
production process:

1) Budget: How much money do you require for the project?
Building a budget allows you to find a balance between the story
you want to tell and the resources you have. For example, you
might need a bit of money to buy a tripod or to cover the cost
of travelling to the place where you want to shoot the video. If it
is a joint project, everybody can contribute with a little money.

2) Technical Production: Do you need to borrow or rent any
extra equipment?

3) Human Resources: Do you need help to carry out the project?
Think about what needs to be done and who can help you.

4) Locations: Research and select the spaces where you plan to

shoot your video. It is important to visit many options and take
into account that the location is not close to a very noisy place,
that the lighting is adequate and that it is safe and convenient for
your team.

5) Casting: Who is going to be featured in your film? They can
be actors or people without acting experience but remember that
they must always consent to be filmed.

6) Shooting Plan: A shooting plan is basically a filming itinerary
that indicates what time you will shoot, who you will be shooting

Top Tips

Most A/»r prodacz‘/on\f are based on
Zearrcoork and as such, it refa}res
Zolerance and collaboradion.

Complicated days cwill arise dering
Shoots so always Zry Zo dake care
of the relationship between tearm
members and e 3&(62/‘62/758& Z2his worll
Shoew in the Anal resc/t.

27
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with, where and what things you will need for each scene. If you
are working with other team members give them a copy of the
plan so that the work flows in the best possible way.

Once Pre-production is finished make a rough schedule with
the time, locations and characters you will be filming with.
Remember to make notes of any extras needed for the shoot, for
example a chair for the interviewee to sit on or lamps to light a
room. Also make notes if any member of the team needs to leave
early or cannot work on certain days.

Look at the example below and fill in the schedule with your
plans for the shooting day.

Notes:

29
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L- PRODUCTION

It’s time for action! Now that you know “what” and “how” you
want your film to be, it’s time to shoot all the segments you
designed with your team and as organized in the shooting plan.
It is true that the shoot is the most exciting moment of all and
everyone wants to be nearby and it is very tempting to comment
and voice your opinion. Try to control yourself and focus on
your role. Take into account that what you film during the day
or days of shooting will be the material that you will have for the
Post-production stage.

Interviews

As you film the events and activities you attend or organise, it is
likely that you will end up interviewing someone — whether that
be in depth or a general “how do you think today has been?”
Here are a few tips to get the most out of you interviews.

How to frame an interview:

Have someone holding the camera
and another standing just to the side
of it asking the questions (it doesn't
matter which side). The person being
interviewed therefore looks slightly
to the left or right of the camera as
demonstrated in this photo. When
framing the person, it is good to leave
more empty space on the side they are

facing (in this case, the right side of the frame). The rule is: the
end of the nose is the centre of the frame. Similarly, if you follow
someone walking from right to left, aesthetically they need space
to their left to walk into. A close up or a medium shot (or a
variation of both) is the best shot for an interview.

How to conduct an interview: It’s usual for the person who wrote
the questions/who is making the video to do the interviewing.
There should be plenty of people willing to stand and hold a

camera for you.

Try to get people away from treating you as a TV reporter. This
makes some people talk unemotionally, or in a cautious and
official way. Instead, explain what you're doing, and approach
them in such a way that they treat you as the friendly fellow
activist that you are. Be sensitive and keep eye-contact with the
interviewee, concentrating on how you can draw their story out
of them.

It is very important to instruct the people you interview to
include your question in their answer. This means that if you ask
them, “has it been a good day?” They should answer, “it’s been
a good day” rather than “yes”. You can’t use yes or no answers if
you want to remove the questions to reduce the length of your
video. For more information on how to conduct an interview

refer to the further reading section on page 54.
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Sound

Audio has the power to make or break your video. It is very
important to avoid background noises that can ruin your audio
input during a video shoot by planning ahead as much as
possible. If you have unexpected and sudden noises interrupting

your audio, you may have to record certain segments again.

Interviews can be made in a quiet room. In noisier situations,
you can ask the person to speak up. But the best would be an
external microphone that will record what the interviewee is

saying separately. If you're working on your own, a directional
mic on top of the camera will help a lot, or unclip the mic from

d/

the top of the camera and hold
it with your left hand near
the subject’s chest and out of
shot, pointing at the subject’s
mouth.

If you are filming in a location
that has music/TV on in the
background, politely try to
get it turned off, otherwise (if
possible) seek a new or quieter
location.

A good way to make sure you
are recording a crisp and clear
voice during your interview. is
by using headphones -simple
mobile phone ones will do.
Headphones will tell you the
actual recorded volume of the

Top Tips

Prepare: As rwuch as possible, pre—crite
Zhe ?aeSZ‘/onS yout eoil/ be aélé/ng, have
Some idea of who you wart Lo interview
and, i£ poSSI'A/e, 38( Zhe ?L(esf/onS Zo
Lher betfore the interview (unless you
specifically want wunrehearsed answers).

Don Jurp at therm with the camera:
IF asked, pecple cill either agree Zo be
intervieced or they toon 2. Ask if Zhey
rund anseoering some guestions, X Lhey
don'? Ffeel comtortable Z‘a/é/ng Zo Zhe
camera move on. It s better Zo 3ef /ots
o /Deop/e Sa}//ng no and a feeo ?aa//z‘y
responses than a /ot of pecple on
camera f’ee/fns wunc omfortable.

Keep it sSimple, Keep it steady: Choose
one focus and stick to it. IF there are
lots of ' Chings going on you V] need Zo
do /ots of individual pieces that Focus
on one Z‘/7/n3 eac A, rather Zhan zoorng
in and owt all the ime or MOVI‘hg vour
camera uncontrollably.

33
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Lighting

If your audience can't see your subject, you'll lose their interest
quickly. Light is essential to gathering the information you
need to record images without colour loss or a grainy quality.
Improving your lighting does not require fancy equipment or
a great deal of planning. Simply remembering a few lighting
principles will instantly result in a better video.

Indoors Lighting

1. Open curtains and shades to allow as much natural light as
possible into the room. Turn on ceiling lights and lamps, even
during the daytime. Remember it’s always better to have too
much light than not enough!

2. Switch off all fluorescent lights. These lights give people a
greenish appearance and the settings on most camcorders to
prevent this will distort other colours and reduce overall video
quality.

3. Position the subjects so that the brightest light sources, such
as a large bay window, will be behind the camera or at least to
one side.

4. Home or office lamps are a great option for lighting an
interview. Set up lights on each side of the camcorder if possible
and if filming subjects with a wall behind, place a small light
between their backs and the wall to create depth between the
subjects and background. This works best with stronger lights
from each side and a weaker light on the floor near the wall,
which helps diffuse shadows and create the feeling of space.

The three basic lights
are: key light, back
light and fill light.

Camera E
-

’ Fill light
Key /lﬁﬁf ‘ ’

Saé/'ecz‘

The key light is the
main light  source
on your subject and
should be the source
of the greatest amount
of light. Keep this
light about two times
as bright as the fill
light on your subject.

Back light

-
The back light is a

separation light. It separates your subject from the background
and adds depth to your video.

The fill light lights up your subject’s face and allow you to see their
eyes. A good way to get your fill light is to place a lamp facing the
subject on the side of a camera or mount a small battery-operated
light in the camcorder’s shoe (the fitting on top of the camcorder
to hold lights or microphones). The fill light is specially useful
to illuminate subjects’ faces in a low-light situation of interview-
style video, such as speaking with an interviewee at a conference
or indoor event.

Outdoors Lighting

Try to shoot people out of doors, with the sun neither behind nor
in front, but to one side. Remember that lighting is a question
of mood. Do you really want a bright, sunny day if the mood of
your scene is sombre?
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Before 30//73 on a shoot a/ways check
that you have all your camera and sotnd
e?a/pmenz‘ ready .

QA Wipe the lens with a clean cloth and
rmcke Sure there aren Z any marks on he
g/ass.

Q Make a test run of your camera and play
i back Yo make sure it's wor(’/ng properly.

Q Charge your camera 's battery and have a
Second Aaz‘z‘ery C/?dfﬁea’ reaa’y Zo wUsSe.

Q 7ake ehodg/? Zapes or memory cards for
your Shoot.

QA ZFX you are z‘a,é/ng a tripod make sure
you have the base p/az‘e that attaches the
camera to the Cripod.

QA 7ake a set oF rega/ar
Hheadphones o controf your
Sound inped.

QA ZF£ you are asfng an
eXZ‘ernd/
ricrophone Zake an extra set

Notes:
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5- POST-PRODUCTION

The process of editing is very similar to putting a puzzle together.
During the script-writing process we decided what our puzzle
was going to be, during the shooting process we built our puzzle
pieces and now, as we edit we start to put it together.

Many times what you had in mind at the beginning does not
work out when you are editing. If this happens to you do not
get stuck! Look for alternatives and new solutions. In this search
you might find something surprising and even better than what
you had in mind. Remember that no matter how many times a
clip is trimmed, altered or removed from a project , the original
video stays unaffected. This means projects can be created and
re-created endlessly, from the same source material, until the
desired result is achieved.

How to get your footage into your computer

Web Cams: If you are using a web cam, it is probably obvious
to you that your videos automatically get deposited on your
computer. On Windows XP, you will probably find videos in

your ‘My Videos folder. On a Mac OS X, videos will probably
be placed in your ‘Movies’ folder.

Camcorders: If you are using a digital camera you will have to
upload your videos from your camera using the cable that came
with your camera. This cable is probably a USB or a firewire
cable. Look for the instructions that came with your camera on
how to transfer the videos to your computer. Limit each upload

to around nine or ten minutes of video footage. Any longer and
you could lose frames and experience audio delays.

What software do I need to edit my video?

Your regular PC is ok for editing but be aware about how much
storage capacity you have in your computer. Video editing can
take up a lot of hard drive capacity before being able to compress
it to a final release state. Depending on how much you shot, you
may want to add a second external drive to make sure you have
enough capacity in your computer and, remember that while
downloading your video footage it is always better to have all
other computer programmes closed.

Fortunately, both Windows and Mac computers come with built-
in video editing programs. On Windows, you have Windows

Movie Maker and on Mac you have iMovie.

Two more advanced movie editing programs are Adobe Premiere
Pro and Final Cut Pro. Most programs are fairly easy to learn and
use, so don’t be afraid to start them up and begin to play with
them. It’s actually lots of fun!

Learning the language of editing

In this tutorial we'll be working with Windows Movie Maker, but
the functions and commands are essentially the same in iMovie.
If you would like further Video Editing tutorials please refer to
the further reading section of this booklet or search online for
tutorials and forums.
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Windows Movie Maker tools

The main areas of Windows
Movie Maker are:

1- Menu bar

2- Task pane

3- Storyboard/Timeline
4- Preview monitor

5- Content pane

(T)Menu bar  (3) Storyboard/timeline (5) Contents pane

@ Tasks pane @ Preview monitor
AR PUANEN

1) Menu bar: You can use the commands in the menu bar to
perform tasks in Windows Movie Maker.

2) Tasks panes: Windows Movie Maker provides several different
panes that you can work in, depending on which tasks you want
to complete.

The Tasks pane lists the common tasks that you may need to
perform when making a movie, including importing files, editing,
and publishing your movie. Windows Movie Maker also uses
a content and a collection pane. The Collections pane displays
your collection folders, which contain clips. The collection
folders appear in the Collections pane on the left, and the clips
in the selected collection folder are displayed in the Contents
pane on the right.

3) Storyboard & timeline: The area where you create and edit

your project is displayed in two views, the storyboard and the
timeline. You can switch between these two views when making
a movie.

a- You can use the storyboard to look at the sequence
of the clips in your project and easily re-arrange them. The
storyboard also shows you any video effects or transitions that
have been added. Audio clips that you have added to a project
are not displayed on the storyboard, but you can see them in the
timeline view.

b- The timeline view provides a more detailed view of
your movie project and allows you to make finer edits. Using
the timeline view you can trim video clips, adjust the duration
of transitions between clips, and view the audio track. You can
use the timeline to review or modify the timing of clips in your
project. Use the timeline buttons to switch to storyboard view,
zoom in or out on details of your project, narrate the timeline, o;
adjust the audio levels.

4) Preview monitor: The preview monitor enables you tc
view individual clips or an entire project. By using the preview
monitor, you can preview your project before publishing it as ¢
movie. You can use the buttons underneath the preview monitos
to play or pause a clip, or to advance or rewind a clip frame-by-
frame. The Split button allows you to split a clip into two part:
at the point displayed in the preview monitor.

5) Content pane: The Contents pane shows clips, effects, o
transitions you're working with while you create your movie. Yot
can drag clips, transitions, or effects from the Contents pane or
collection from the Collections pane to the storyboard/timelinc
for your current project.
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Video transitions: A video transition controls how your movie
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plays from one video clip or picture to the next. You can add
a transition between two pictures, video clips, or titles on the
timeline. The most common transition is the cut, in which one
shot changes instantly to the next, we call this a “clean cut”.
The next most common transition is the crossfade or dissolve
transition, where one shot gradually fades into the next.
Transitions are stored in the Video Transitions folder in the
Collections pane.

Video effects: Video effects let you add special effects to your
movie. A video effect can be applied for the entire duration of
the video, to a selection of the clip or to the title in your movie.
Video effects are stored in the Video Effects folder in the Video
Effects folder in the Collections pane.

Titles and credits: Titles and credits let you improve your movie
by adding text to your movie, always check for spelling mistakes.
For more information about how to add title and credits go
to  www.microsoft.com/windowsxp/using/moviemaker/create/
addcredits.mspx

Voice-over: Voice-overs (usually referred to as VO) are often
used to create the effect of storytelling, to aid continuity in a
story or to describe the significance of the scenes being presented.
Sometimes you may need to do voice-overs after having recorded
your video. Adding the commentary after filming, will help you
getting a much better sound because you can speak directly into

a microphone in a quiet room and you can edit what you say
much more effectively.

More about how 2o wse ec//Z‘/nﬂ Soflware

Guides and Tutorials on how to use editing Software:
www.jtoolkit.com/video/index.html
www.chow.com/topic_2387_video-editing-basics.html

Movie Maker:
www.microsoft.com/windowsxp/using/moviemaker
www.ischool.utexas.edu/technology/tutorials/graphics/
moviemaker2/MM2handout.pdf

iMovie
www.techdocs.ku.edu/docs/imovie.pdf
www.denison.edu/offices/computing/support/training/

imovie09.pdf
Final Cut Pro

www.fduarts.org/VPS/manuals/finalcut.pdf
www.chow.com/video_4442331_basic-final-cut-pro-5.html
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Five steps to organize your edit

Before starting, install your editing software onto your computer
if such a program is not pre-installed and transfer the footage
into your computer. Organize your videos in folders by date,
scene or shot. The more detailed, the better.

1) Transfer: Import the footage to your video editing program’s
workplace. Most programs automatically slice your footage
into segments depending on where any pauses in recording the
actual footage took place. With this complete, you are free to
begin dragging segments into your “timeline,” which appears
horizontally along the bottom of the program’s window.

2) Rough assembly: Roughly cut down each of the shots in your
script and put them in order in the timeline to get an overview
of your film.

3) Rough cut: Once footage is in your timeline, experiment with
trimming down or rearranging the clips to improve the edit, but
don’t be too fastidious. Add fun accents to your movie such as
transitions between any selected clip (crossfade, wipe), titles and
effects to give your movie a professional and polished feel. That
being said don’t try to use every effect available. Look at clips you
like and you will notice that mostly transitions are made with
clean cuts.

4) Fine cut: If you are still feeling adventurous, you may next
want to add audio to your film. Just as you imported footage
carlier, look through your menu and search for an option to
“import audio.” With music from your computer, simply drag
it down into your timeline and position it to overlap a segment

of your film. Once you have created a sequence you are pleased
with neaten the exact cutting points, music and sound effects
levels, tidy up the interviews, and watch repeatedly with “first-
timer’s” eyes.

5) Final cut: After a final review of your film, it is time to save
your project as a completed video file. Remember, Windows
Movie Maker project files (MSWMM) are not actual video files.
You must click “Finish Movie” to complete your movie project
and save to a format such as WMV or AVI before it can be viewed
on another video player or uploaded to You Tube.

Top Tips

“Less is Mo/‘e.'. /45( yoarSe/f i oLtk
movie 1S Loo /onj. Kemember that
Shorder 15 alrost a/wca>/5 betler.

Never ,éeep Someone in a Klm because
Chey'd be upset if they cwere left out.

4/wc§/5 check For Spe//fnj rustakes on
your video tit/es and Zext.

Shoeo your Alr o peop/e youl treest,
but woho will be honest, before youl
Shoew it o a wider audience and coork

on amy saﬁgesz‘eo/ c/zanﬁes.
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F/\V AW A@
Fvc steps to sound mixi v

When making a movie project, you'll usually be working with
several audio sources: the sound recorded on the original video,
background music, sound effects and/or a voice-over track. Your
goal is to get all these various elements to flow together in the
mix without “clashing”.

1) Drag the first audio file you wish to mix in from your
collections pane into the timeline. Continue adding audio files
until all the sound tracks have been set into place. Just as with
video clips, you can re-order and trim audio files.

2) Adjust the volume of each individual audio clip by clicking
the “Clip” menu, then select “Audio,” then “Volume.” Slide the
volume level slider to the left to reduce the sound level; move the
slider to the right to increase volume.

To mute the selected audio, select the “Mute” check box. (This
is helpful for portions of your movie where you wish to use
narration or the original sound from your video.) To reset the
original volume levels, click “Reset.”

3) Add a voice over (VO) narration track to your movie by
inserting the cursor at the point in your timeline where you
want the narration to begin. Press the “Narrate Timeline” button
located to the left of the timeline. The narration wizard will pop
up. Select your microphone input as the recording device, then
press “Record.” The narration wizard plays your video while
you're recording your voice track to guide you.

When you are done recording the narrative, press “Stop.” The
narration track will be automatically inserted at the point
specified in your timeline.

4) Play back the newly mixed movie in the preview pane and
listen carefully. Are all the various elements proportionate to
one another? Is the music too loud? Does it compete against
the narration or video sounds? To make adjustments, click the
“Tools” menu, and then “Audio Levels.”

To increase the level of audio from your video clip source, drag
the slider toward “Audio from Video.” To increase the level of
audio that is on the narration/music track, drag the slider toward

“Audio/Music.” Then click “Close.”

5) Fade audio tracks in or out by selecting the audio or video clip
on your timeline that you wish to apply fade effects to. Go to the
“Clip” menu, choose “Audio,” and then click either “Fade In” or

“Fade Out.”

Music makes a photomontage or any video without sound
a lot more interesting. When picking a song to use on your
film, consider the mood you want to set for your video, and
also consider who’s going to be seeing the final product. If the
video is only intended for home and personal viewing, you can

feel free to use any music you want. However, if you want to
share your movie publicly, only use music to which you own a
copyright. It is illegal to use someone else’s music without their
permission.
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€ DISTRIBUTION 4 EXHIBITION

Campaigning to raise awareness about the Commercial Sexual
Exploitation of Children and Young People has been the main
objective of your video. Now your film is finished, but to raise
awareness it must be seen by as many people as possible.

The more often people see the material, the better they will
remember the message and the more effective the action will be.
Here are some alternatives so that your product can finally be
viewed by the public.

Video sharing websites: Thanks to the Internet, today there are
many easily accessible means to broadcast video. If your video
clip is under 10 minutes and 100MB or smaller there are many
video sharing sites that are free, easy to use and social. YouTube,
Vimeo and Video Egg are a great option.

If your video is larger than 10 minutes or 100MB, you can still
publish it but you will most probably have to pay a small sum
depending on the size and length of your post. Consider dividing
large video into chapters of about 5-15 minutes in length. Not
only will this give you more options for publishing, but it is much
easier on your viewers, particularly if they have low-bandwidth
Internet connections.

How to upload your video on You Tube?

1) Go to YouTube.com and log in or select “create account”
(enter a user name, password and email address to register). Click

the “Upload video” link in the top right corner of the page.

2) Browse for your video, then enter the information in the form
below, including a title, description, and relevant tags, before

clicking “Upload video” beneath the form.

When you describe the category of you video you may find that
it falls into more than one. If this happens, choose the category
that fits the your video best, and then add tags that will further
classify the video. People can use the tags to find videos, so it is
important that you choose tags that make sense! For example,
if you are posting a video about a micro project in Nepal on
awareness raising you can tag your video with: YPP Partnership
Programme, Youth Participation, CSEC (or any chosen subject),
child rights and Nepal.

3) Wait for the video to process, then click the link YouTube
provides to go to the page with your uploaded video.

Social networking sites: Different sites exist that distribute
information for free based on social networks. Here you can run
a campaign and post your videos. Facebook is a good example of
one of these sites.

Independent screenings: One option that can be very rewarding
for the team that worked on the filming as well as the community,
school, university or neighbours is to have your own screening.
You can do this once or many times. You can even contact
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contact institutions related to human rights, education, art or
culture for them to show your film and in this way, you will
receive comments, criticism and opinions directly from your
spectators.

Agreements with public or private institutions: Through some
of these agreements you can broadcast your videos via closed
circuit at educational or public institutions or companies.

Contests and video festivals: It may seem unusual but thousands
of video contests exist all over the world. If you run a Google
search for “video contests” you will get no less than 200,000,000
results. One very productive idea is to create your own list of
contests so that once your film is ready you can find the most
convenient options. Some contests are divided by theme,
duration and type of film. Find the right one for you!

These festivals not only give you the possibility of sharing your
product so that it can be seen by more people but you also get the
chance of winning an award that could help you carry out your
next project. Some festivals even invite you to the city where it
will be held and on these occasions you have the possibility of
sharing and learning along with other colleagues from around
the world.

Thank you for taking the time to read this guide. We hope it
has helped you understand more about video making and what
you can do to both, support the fight to end the trathcking and
commercial sexual exploitation of children and adolescents and,
protect yourself from becoming a victim.

53



54

Date:

55



56

Date:

57



58

Date:

59



60

Date:

61



62

Date:

63



64

Date:

65



66

Date:

67



68

Bibliography & further reading

United Religion Initiative Video Guide for Youth Ambassadors http://

www.uri.org

How to create video tutorials, by Stefan Mischook
http://www.idea22.com

The Media college

http://www.mediacollege.com

eHow, home lighting video
http://www.ehow.com/how_2044679_set-up-home-video-lighting.
heml#ixzz1 ASKsLY17

eHow, audio video mixing
http://www.ehow.com/how_7250454_tutorial-audio-video-mixing.
html#ixzz1 ADaB1Qe]

eHow, edit video step by step
http://www.ehow.com/how_5463263_edit-video-step_by_step.
html#ixzz1 AShIBBtl

eHow, upload Windows Movie Maker
http://www.ehow.com/how_6826664_upload-windows-movie-mak-
er-video.html#ixzz1 ADvYZwY6

Camera movement and shots
http://www.holaestoyhaciendo1peli.org

Camera tutorials
http://www.mediacollege.com/video/camera/tutorial/01-framing.

html

Useful films

http://www.youtube.com/user/ecpatbelgiumvideos#g/a

http://www.youtube.com/user/ECPATInt

Useful websites

Writing a script
www.ezinearticles.com/?How-to-Write-a-Simple-Script-For-

Video&id=3660550

Sound recording at interviews
www.blogs.oreilly.com/digitalmedia/2007/07/interview-basics.html

Public domain songs and photos
www.pdinfo.com
www.freefoto.com
www.freekidsmusic.com

Guides and Tutorials on how to use editing Software:
www.jtoolkit.com/video/index.html
www.chow.com/topic_2387_video-editing-basics.html

Movie Maker:
www.microsoft.com/windowsxp/using/moviemaker
www.ischool.utexas.edu/technology/tutorials/graphics/moviemaker2/

MM2handout.pdf

iMovie
www.techdocs.ku.edu/docs/imovie.pdf
www.denison.edu/offices/computing/support/training/imovie09.pdf

Final Cut Pro
www.fduarts.org/VPS/manuals/finalcut.pdf
www.chow.com/video_4442331_basic-final-cut-pro-5.html
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